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Neighborhood Realty, Inc.
Just now

FOR SALE - YOURTOWN, USA: 3 Bedrooms | 
2 Bathrooms | Garage | Pool | $225,000

103 Comments  128 Shares281
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Advertising with Facebook

Advertising with Facebook
Facebook is an undoubtedly powerful 
marketing platform, featuring built-in 
advertising options you can leverage to 
grow your business. In 2011, Facebook first 
announced its plans for an ad network, 
which, in 2018, generated 55 billion dollars 
for the company.

Facebook advertising has become a 
required practice for successful businesses 
and has become increasingly important 
as Facebook’s evolution has limited the 
organic reach of each of your posts, 

decreasing the number of friends and 
followers that see your posts in their 
newsfeed.  

To be seen by a larger segment of your 
audience and to reach consumers that 
may not know or follow you (yet anyway), 
Facebook advertising is the key. Their 
built-in tools are designed for promoting 
video views, conversion optimization, lead 
capture, helping you expand your reach, 
generating traffic, and most importantly, 
growing your business!  
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Advertising with Facebook

Facebook offers two types of advertising options to help you 
achieve your business goals:

1) Boosting Posts 2) Facebook Ads Manager
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Boosting Posts
The easiest way to begin advertising on 
Facebook is with the Boost Post feature. 
Think of boosting as “Facebook Advertising 
for Beginners”. The Boost Post option allows 
you to spend a small amount of money to 
reach a larger number of users, expanding 
the reach to more of your existing followers 
and targeted audiences. You can set a 
budget and define specific audiences you 
wish to put your post in front of. But, you 
don’t want to Boost just any post.

Boost Posts That Are Performing Well
Focus on boosting your most engaging 
content. That is, content that is already 
performing well organically. This content 
is already resonating with your audience 
and will likely resonate with your larger 
audience, as well. 

Boost Posts That Aim To Drive Business
Be certain you’re only boosting posts that 
serve a purpose for your business, whether 
it’s driving people to your website, getting 
the word out about an open house, or a 
recent price adjustment. Once you’ve 
established your business goals, choose 
a post with the highest engagement rate 
that will help to serve at least one of your 
objectives.  

Boost To A Warm Audience
If you expect to achieve a good return 
on your advertising spend, your audience 
matters. You can create custom 
audiences; ones that are more likely to 
interact with your content based on their 
Facebook and online behavior. Boost posts 
to those people who have visited your 
website or who have interacted with your 
content in the past, as they are more likely 
to convert with each touch.

Boosting Posts

*PRO-TIP*: Before Boosting Posts, be 
sure to remove any tags you may 
have included. Tagged posts currently 
can not be boosted!

*Best Practice*: Use your Property 
SavvyCards and the Boost Post 
feature to gain massive exposure for 
your new listings, open houses, and 
just sold properties.

!
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Finding the Right Content to Boost
So how do you know which content is performing well? You can get basic activity metrics 
by going to your Business Page and seeing which posts have the largest reach and most 
engagements. For the most in-depth metrics, use Facebook Insights.  To do this, click on 
“Insights” at the top of your Business Page and then go into “Posts.” You will find a list of all of 
your posts.

Boosting Posts
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Once you’re inside Insights, switch the view to “Engagement Rate” in the top right corner of 
the report.

“Engagement Rate” is the best metric for understanding how your audience responds to 
your posts. Engagement Rate is the percentage of people that have interacted with your 
posts over those that have just seen it. In other words, what percentage of people actually 
did something (reacted, shared, commented) on your content. This is the best way to 
gauge interest in your content. Remember to boost only those posts that have had higher 
engagement stats and will serve a specific business objective.  

Return on investment (ROI) is critical for any marketing spend. With digital advertising, this 
metric is specific to your Return on Ad Spend (ROAS). 

Boosting Posts

Interested in learning the SavvyCard ListingShareTM process?  
Check out the ListingShareTM sales strategy video to see the 
proven process for generating massive brand and listing 
exposure by leveraging your SavvyCard and Boosting Posts!

Watch
ListingShareTM

Video

https://savvyschool.savvycard.com/savvycard-real-estate-listing-share
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Facebook Ads Manager
While boosting posts may be a great way to gain massive exposure, boosting does not 
provide the best ROAS, primarily due to the lack of CTA’s (calls to action). That’s why 
Facebook created the Ads Manager. Although Boosting a post is essentially the same as 
running an ad, Facebook Ads Manager boasts a far more robust set of features including 
defined objectives and CTA’s (with built-in metrics tracking), detailed targeting, and ad 
placement options. 

Facebook Ads Manager
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Campaign Objectives
Facebook Ads Manager offers robust customization options designed to help you reach 
specific business objectives such as brand awareness, reach, product conversions, and 
lead generation.  Facebook Ads campaigns are set up to achieve (and track) specific 
goals such as app installs, website conversions, video views, and lead capture.

Detailed Targeting
Although ads directed at housing, employment, and financial opportunities face certain 
restrictions, Facebook Ads Manager offers advanced targeting options. One of the coolest 
options is uploading your own database and creating a custom lookalike audience. A 
look-alike audience is a set of consumers you don’t know (yet) that have similar online 
behaviors, demographics, and statuses to your an uploaded database.  This is just one 
of the advanced targeting options. For those advertising within the above-mentioned 
restricted markets, Facebook has created Special Ads Category (SAC). By advertising within 
the SAC, you will find the targeting limited to ensure full compliance with industry regulations 
such as the Fair Housing Act.

Facebook Ads Manager
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!
*PRO-TIP*: If you choose to customize your ad placement, make sure that you’re 
choosing the right options for your content. A rental listing ad may do well in Facebook’s 
Marketplace, but your $1M listing likely won’t perform as well in the same place. 

Placement Options
Ads Manager is set to automatically place your ads where Facebook decides they are likely 
to deliver the highest results for the lowest amount of ad spend. You are also able to choose 
where your ads are shown. This includes the desktop and/or mobile News Feed, Messenger, 
Instagram, Marketplace Stories and other options. 

Facebook Ads Manager
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So How Does It Work?
The power behind the Facebook Ads 
Manager is a sweet little line of code they 
call the Pixel. In Facebook’s own words, 
the Pixel is “an analytics tool that allows 
you to measure the effectiveness of your 
advertising by understanding the actions 
people take on your website.”

Each advertiser creates a dedicated 
Pixel that’s responsible for tracking traffic 
generated on Facebook. Facebook then 
examines the various actions taken on 
websites where the Pixel installed, based 
on the metrics you’ve asked it to track, 
such as landing page form submissions, 
video views, etc.   

A Pixel will become “seasoned” as it 
analyzes actions, and with this seasoning, 
the Pixel teaches Facebook how to find 
the audience(s) most likely to take action 
on your ads. This learning process is called 
conversion optimization, and leads to a 
higher ROAS and lower cost per action. 
Installation of the Pixel can be a difficult 
process and is best handled by the same 
developer that created your website.

Facebook’s Advertising options will provide 
you a wide range of opportunities to 
engage with your Followers, capture leads, 
generate exposure, and ultimately, grow 
your business.

Facebook Ads Manager
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It’s Complicated, but There’s an Easy & Effortless Solution!
Running a successful advertising campaign is a difficult process. Just staying on top of 
Facebook’s ever-changing Ads Manager tool is a full-time job. 

SavvyCard’s Automated Facebook AdsTM (AFA) program is designed to take the work of 
Facebook advertising off your plate so you can do what you do best; close deals! 

Ready to Start Generating Leads?

https://savvyschool.savvycard.com/savvycard-real-estate-afa

